LP YOU ON 
LECTION NIGHT 


HUNT 


Publix Theatres Corporation, Paramount Building, New York, Week of October 27th, 1928. 


rvice-Records of Every 
Publix Member to be Kept 
7 to Find Leader-Eligibles 


Authority has been granted for the creation of a comprehen- 
sive personnel department in Publix which will supervise the 


service-records of every member of the organization from the 
rewest employee, up to President Katz himself. 


‘his news, made known by 
e-president Sam Dembow, 
and David J. Chatkin, Gen- 
al Director of Theatre man- 


agement, is perhaps the most 
ouraging that has ever been 


of Publix. © 
e new department will func- 
under the management of 
hester L. Stoddard of the Home 
) Ais ea. ‘ : 
‘The general plan is to provide 
a record of the good and bad 
ooints and qualities of each in- 
| al, which may be considered 
the name comes up for in- 
ease in salary or responsibilities. 
compesite of the systems in 
in the Federal Reserve Bank 
ganization, the Telephone & Tel- 
ph Industry, the U. S. Steel 
ration, The General Motors 
Acceptance Corporation and other 
g organizations will be studied 
he Publix plan, and adapted 
mplified to the peculiar 
of the amusement industry. 
_A few months ago PUBLIX 
OPINION called for photos 
d brief biographies, of Pub- 
- employees for the pur- 
of giving complete in- 
tion on each person, 
th the very idea in mind 
possible advancement for 
individual. ‘The returns 
meagre, however, and. 
than .04 per cent of the 
loyees paid any attention. 
However, from this idea, 
discussions of various or- 
tional problems result- 


Nicholas G. Weiss, exec- 
in charge of inter-de- 
rimental co-ordination, was 
first to spot the fact that 
f the most appalling 
in the organization 
e to “labor turnover’’ 
condition whereby the 
lost good, experienced 
ees to other industries 
‘lds, because we had no 
ehensive plan for their 
cement, other than ]o- 


ord of each employee 
each theatre and depart- 
- ment with duplicates in each 
district manager’s headquar- 
Personnel under the 
grade of treasurer will be 
rated by the local manager. 
ersonnel above that grade 
will be rated by the district 
- manager. Home office and 
_ district-leader personnel will 
be rated by the Executive 
Cabinet. 


_ Whe record-book will con- 
_ tain photos, thumb-prints, and 
biography of each person, 
showing all qualifications, 
special talents, tempermental 
vantag attainments due 
_ to education or experience, 
_ and general aptitude, as well 


- connection with 


nnounced since the organiza-| 


show business generally and 
Publix particularly. 

At the present time, Mr. 
Katz and Mr. Dembow have 
a list of promotion-eligibles 
due to the results of the last 
“Comin’ Thru Drive,” and 
other means of uncovering 
leadership-timber. This list 
will have been expended how- . 
ever, by the time the com- 
plete service-record idea is 
operative and available for 
the information of those who 
can make promotions and 
salary increases possible. 


NEAT WAYS » 
TO HANDLE 
ELECTION @ 
NEWS! 


Returns on the idea of S 
Mr. Sam Dembow’s, Jr., pub- = 
lished in the last issue of S 
Publix Opinion, showing the- 
atre-managers how to. over- 
come the radio menace of 
election returns on Novem- 


suresenanennaneeannitie 


in display ads and advance = 
trailers herald the fact that = 
election returns can comfort- 
ably be heard in the theatre. 


The suggestion is made by 
Mr. Dembow and Mr. James 
R. Cowan, head of the stage- 
production department, that 
the ‘most graceful way. to 
handle the returns is to 

~sguper-impose a slide on 
whatever happens to be run- 
-ning on the screen at the 
moment. Another way is to 
have a small auxiliary screen 
alongside the big screen, and 
throw the slides onto it. A 
third way, would be for the 
manager to vocally announce 
the returns, either thru his 
microphone if in a wired- 
theatre, or by going up on 
the stage. 


Theatre. 


HOORAY! WELCOME HOME! 


Ed Olmstead has rejoined Publix and is in charge 
of the advertising and publicity of the Metropolitan 


Ralph Crabill, general manager for Publix on the 
west coast, is working out plans for the complete func- 
tioning of the entire Publix operation in Los Angeles, 
San Francisco, Portland and Seattle. 


JTUCEE CUETO 


COPDE ELLE EEE EEE EEE EEE EEE 
MAKE RADIO 
HELP YOU ON 
= ELECTION NIGHT 


= 


No. 37 


SCHOOL GRADS EQUIPMENT MANIPULATION 


LEAVE FOR 
POSTS 


Having terminated their. six 
rnonths training course, the men 
of the fourth class of the Publix 
Theatre Managers Training 
School left for their assignments 
Thursday, October 18. 


The assignments are: H. Swi- 


ger, Newman -Theatre, Kansas 
City; G. E. Lancaster, Alabama 
Theatre, Birmingham; D. J. 


‘Whyte, Tennessee Theatre, Knox- 
ville; H. Wolever, Texas Theatre, 
San Antonio; L. C. Drye, Empire 
Theatre, San Antonio; R. M. 
Swanson, Florida Theatre, Jack- 
sonville; William N. Wolfson, 
Howard Theatre, Atlanta; P. Shay, 
New England; H. Schwartzberg, 
New England; A. S. Johnson, Mis- 
souri Theatre, St. Louis; R. D. 
Smith, Central Division; W. M. 
Goliner, Des Moines, Ia. 


Jack Barry, who has been in 
charge of the school since he or- 
ganized it in 1925, was very en- 
thusiastic about these twelve re- 
eent graduates. He said they 
showed particular aptitude in 
mastering the various courses of- 
fered and formed as good pros- 
pective managerial material as 
any he had seen in the more than 
100 men that had come and gone 
in the past three years. 


In summing up, he declared: 
“The only thing that determines 


| their real value, however, is the 


results they get in the field and 
not what they do while in train- 
ing.”’ 


Barry is now busy with plans 
for the next session of the man- 
agers school, the details of which 
and the exact opening date will 
be announced in a future issue of 
this paper. Concurrently with 
this session, Publix Opinion will 
publish a correspondence course 
so that the men in the field can 
keep pace with the subjects cov- 
ered in the course. of training 
at the manager’s school right 
through the six months of the in- 
tensive course. 


The- graduates of the Publix 
Theatre Managers School have 
shown excellent results in the 
field. The first prize in the De 
Luxe Division for the ‘‘We’re 
Comin’ Thru Awards’ was won by 
A. W. Baker, of Denver, who is 
a graduate of the third class. 
Many other graduates of. the 
school were represented among 
the prize winners of this contest. 


BORIS MORROS’ 
ESCAPE 


The expression, ‘almost 
killed with kindness,’ came 
close to becoming an actual- 
ity last week with Boris 
Morros, associate general 
director of music for Publix 
says ‘‘Variety.” 

Morros was seriously ill 
following ‘an operation on 
his nose. 

He received nearly 1,000 
wire and phone messages at 
his home, with countless 
flowers, fruit, books and per- 
sonal calls. 


The doctors finally 
_lated the patient. 

“One more day and his 
friends would have caused 
his death,’’ the physicians 
told his wife. After he re- 
covered and had returned to 
his desk ‘in the Paramount 
Building. Mrs. Morros told 
him what the medicine men 
had said. ; 

“What a great way to 
die!” was his answer. 
“Rather that way than on 
account of enemies or neg- 
lect.’’ j 


iso- 


MR. FELD, TAKE 
A BOW, PLEASE! 


It’s his idea, not ours, but we shine 
in the reflected glory, so 
we'll bow, too! 


Mr. Benj. H. Serkogwich, 
Publix Opinion, 
‘Paramount Blidg., N. Y. 
N.Y. . 


Knoxville, Tennessee, 


Dear Mr. Sefkowich: 


I wish to give three cheers 
for you as the one responsi- 
ble for the listing of footage 
and running time on Vita- 
phone acts and feature pic- 
tures, that appeared in the 
Publix Opinion of September 


' The one listing has saved 
us worlds of time and trouble 
in making up programs in 
advance. This list enabled 
me to plan and make up two 
compiete programs since the 
opening of the Tennessee. 


One of the best things 
about this list is the fact that 
it is accurate, and that we can 
depend on the footage and 
running time being exactly as 


Since the Tennessee open- 
ed we do not get enough 
Publix Opinion to go around. 
I would appreciate your put- 
ting the Tennessee on the 
mailing list so that there 
won’t be a wild scramble for 
the Opinions that are now 
coming to the Riviera. 

Chas. H. Amos, 


Tennessee Theatre. 


~ KILLS OR SELLS YOUR SHOWS 


BY DAVID J. CHATKIN 


(General Director of Theatre 
Management) 

At our recent meeting of di- 
vision and district managers at 
the Home Office, Mr. Katz referred 
to a pamphlet entitled. ‘The New 
Competition,’’ which he was hav- 
ing ‘distributed, and which he 
asked ail of us to read. Doubt- 
less you already have it. If not, 
write me for one, 

In studying the contents of this 
pamphlet, we cannot help but see 
how clearly one of the things it 
discusses, is affecting our busi- 
hess right now—and that is the 
ever changing public mind. 


We all know that the public 
right now is directing its attention 
to “‘sound-pictures.’”’ 

Our grosses have shown this, 
and it has been, and will be, a 
test on our part to justify and 
continue their attention by many 
ways of selling sound-pictures, 


I feel that in many localities, 
“sound” is not being sold. When 
I say “‘sold,’’? I do not mean that 
we are not getting the proper ad- 
vertising, but rather that -+the 
manipulation of sound projection 
to the public in the theatres is 
not being given enough attention. 

‘To have sound survive the 
novelty and become a part of our 
permanent program, it must be 
given attention from the time the 
show starts until it ends. Only 
the manager and his staff can do 
this. If it is not done, then we 
are only helping the public to 
change its mind’ again. 

If you go into many of our own 
houses you find that the fader is 
always on. “full” in the Movietone, 
and the noise is so unnerving that 
it drives you out of the house. In 
other cases on talks by persons of 
mild voices, it is so low that you 
can hardly hear it. This, I say, is 
not selling your show. 

All the advertising in the world 
is not going to satisfy your pat- 
rons when you hear such a show. 

You know the amount of money 
the company is putting into sound- 
equipment and for making sound 
pictures. All of this will come to 
naught if our managers do not 
watch the reception. 

It is everyone’s duty, not only to 
the company, but to those whom 
they must satisfy. In many sec- 
tions where sound equipment has 
been installed, theatres are not 
getting anywhere near the grosses 
that they should get, in compari- 
son with other towns of similar 
size. There must be a reason for 
this. I honestly believe that if it 
were traced down, you would find 
the reason lies right in the the- 
atres, in the way the shows are 
handled. This right now, is more 
important than anything else in 
the houses showing sound. 

I ask that you start a strenu- 
ous Campaign with all concerned, 
without delay. Have meetings 
‘with the staff, get consensus of 
opinion of all concerned on tha 
volume—whether it is too loud, or 
too soft. Watch your equipment, 
because if there ever was a time 
when managers had to be show- 
men, now is the time. 

In conclusion, study the pam- 
phiet entitled “The New Competi- 
tion.’”’ There are many things in 
it that are affecting us from day 
to day, and that will be of con- 
siderable benefit to your managers 
in conducting their business. 
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LAST OF BYRD puciix BYRD EEEREPARTS 
PARAMOUNT 


PUBLIX BYRD-MAN DEPARTS 
PARTY SAIL , Don’t forget your promise to Mr, 


Dembow! You'll get this film next year! 


Paramount newsreel: cameraman VanderV eer says goodbye to 
Emanuel Cohen and to Mrs, VanderV eer. 


On This Big 


Campaign 


As announced 
last week, ‘“In- 
terference,” Par- 
amount's first all 
talking picture, 
heralded as a tre- 
mendous drama- 
tic sensation, will 
shortly be instal- 
led at the Criter- 
ion Theatre, New 


Assigned to turn the biggest 
news story of recent years into a 
feature length production for Par- 
amount _Famous Lasky Corpora- 
tion, Willard VanderVeer left New 
York City last week to accompany 
Commander Richard E. Byrd to 
the South Pale and film the many 
sided activities 
of the great éx- 
pedition. At the 
station he was 
seen off on his 


You can re- 
peat this 
campaign in 


yeur town 


Localize this 


by telling of later on, 


| 


Keep Your Eye} 


The fe 
David J. 
E. Sehnei 
Dowler, J. 
al house a 
agers, ‘is self~ 
Our 


OPINION” can: 


your — plans! two year trip by York, for an extended run at. le-| Kats teme 
when the} Emanuel Cohen, gitimate theatre or road show] LIX OPINION 
oe Editor of Para- prices. - It is not the intention to |tember 15th in? 
party £¢€S8/ nount News, road show this picture throughout | the great value 
back. Get if} his wife and son, the country but preeretease runs| contained in this, 
i many members like at the Criterion might be at-| In order fo farm 
sidan of the newsreel | ranged in two or three other cities. tion value, it is 
staff on which A very big exploitation cam- tial that you: 


VanderVeer has worked since its 
inception, and a smali crowd of. 
personal friénds. 

The morning that “preceded 
VanderVeer’s departure Was a 
hectic one. Last minute additions 
had to be made to the smail moun- 
tain of equipment and outfit that 
he was taking for his long trip. 
Any number of small personal 
affairs had to be settled for the 
next two years and final touches 
had to be given to the plans for 
the picture that it is hoped will 
result from the Expedition. More- 
over, constantly trailing Vander- 


Veer to wish him goodbye and} 


xd luck was the crowd of warm 
whe the preceding few 
1ad been giving him a con- 
al nd of formal and in- 
formal farewell parties. 
Join Commander Byrd 

New York party 
joined Comniander Byrd who had 
started ton. The run 
Continent to Los An- 
a constant reception; 
1e larger cities turning 
ions te greet the ex- 
hi At Los An- 
Byrd and the 
i whaler 
down to 
the four 
‘pedition will meet 
the first time in 
Vander Veer ] 
Paramount's 
the expe 


party 


From 
he four ships will 
to the base of| 
exploration on the Bay of Whales. | 


of New York 


New 
head 


Once there the real 
mence. 
tablishing bases and the 


stantly in use. 


tinction of being the only camera- 


man to have ever reached both} 
_ ends of the world, will be con-| 
tinually in the air photographing | 
the various phases of the Expe-| 
Several hundred thousand | 
feet of film will be shot on the; 


dition. 


if the expedition is fin- 
Paramount wild 


story and 
ally suecessful 


; 


work... of | 
the South Pole party will eom-| 
They will. work their way} 
across the Antarctic ice barrier es-| 
four | 
planes being taken will be con-| 
VanderVeer, who| 
was with Commander Byrd in the| 
Arctic, and who will have the dis-} 


have the only pictures of the ac-| 


tual flights across the South Pole. 
Rucker Celebrates 

At just about the same time 
that VanderVeer was taking leave 
of his friends and family, Joe 
Rucker, his fellow cameraman on 
the expedition, was celebrating a 
lonely thirteenth wedding anniver- 
sary on board the City of New 
York, somewhere in the Pacific. 
However Rucker is widely known 
throughout the West and is ex- 
tremely popular with Pacific Coast 
newspapermen. The San Fran- 
cisco Examiner, therefore, plan- 
ped a little surprise and invited 
Mrs. Rucker, who is still living in 
San Francisco, down to their radio 
station. There the operator of 
the Examiner’s station handed her 
a message that had just been re- 
ceived from Rucker who in turn 
was standing beside the radiv 
operator of Byrd’s ship. And then 
Mrs. Rucker replied with a mes- 
sage of greeting, and so for half 
an hour these two, although sepa- 


| NEW NOTE IN ONE-SHEETS! 
| Brd Gray in Beston fads expels idea to popularize his 
band leader. 


\ 
\ 
' 


GAINESVILLE OPENING 


The Florida Theatre, Gaines- 
yille, one of the Publix-Saenger- 
Sparks theatres, opened September 
15th. Mr. J. Newton Treece has 
been assigned manager of this 
theatre, 


nn RE OT AD, 


rated by three thousand miles of 
water, yet managed to celebrate 
their 

gether. 


wedding anniversary to-}| 


KNOXVILLE CLOSES 

The Riviera Theatre, Knoxville, 
will be ¢losed week of October 
29th for renovations. 


PATTERSON’S BURDEN 
The Tennegsee District formerly 
gupervised by Mr. BE. R. Rogers, 
will be under the direct superyvis- 
ion of Mr. W. C. Patterson. Mr. 
Patterson will take care of the 
Tennessee ct in addition to 
towns he is now supervising. 


| paign will be put behind the New each manager 

York run. Mr. Kent tras appointed appoint someone: 

a committee to take care of this tion to make ft ap 

feonsisting of Messrs. McCarthy, | Of sending in ide 

| Holman, J. A. Clark, Grey and | Kied, tear sheets, 
| Bamberger, and these men with | S0@S OF stants, ae 
their aids will leave no stone un- | We don’t want: 
turned to give “Interference” a| OM week and forget’ 
hang-up opening and campaign. | it the following weeks, 


|. Awaited With Intense Interest beget inboy: to niey @ 
| In addition to ‘Interference’’ it! of the routine as mal 
lis planned to have on the pro-| Manuger’s Report, — 
| gram one or more of Paramount’s| way can PU 
i first short sound pictures as pro-|real value and se 
/duced at our Long Island studio,| Would appreciate 
thus giving a complete all talking | of the above. 
entertainment which could be fol- 
‘lowed similarly throughout the 
iecountry. This is really the first 
time that a Broadway stage suc- 
leess has been turned into a talk-| 
ing picture, and it is for that} IL ———————— : 
reason alone, awaited with the) Dembow 
|most intense interest on the pats | ti een coraay 
jof the public, the trade and the | Paramount Bldg. 
| Se |New York, N. ¥. 


After the run of “Interference,” | Dear Sam: 
‘our net talking picture, “ Night) retuned .& 
| Club” will be put in the Criterion; BEA 20 your letter: P's: 
‘under the same conditions as Te-|ine contents of W 
\sards admission, exploitation and) given my utmost 
| Surrounding program. I 


SWEET MUSIC! 


Mr. Benjamin H. Serkowich, 
| Editor, Publix Opinion, 
| Paramount Building, 
New York City i 
Dear Mr. Serkowtch: during the week and- 

May I take this opportunity to} ¥° will give the » * 
ladd my thanks to the handreds| entire org tion. 
|which I know you must be get-; With kindest 
ting for the ever|I am, 


Te 


increasing value! Y 
of .PUBLI Xx) SPY 
OPINION, 


The latest in-| 
novation and the| 
one which 
brought forth} 
this outburst is} 
the listing of! 
|subjeets reviewed in New York, 
| Frequently it happens we do; 
| not receive prints of features or ested in the Ria 
|short subjects until the day we! Which 1 have 
/open with them and consequently Night after 
we have no opportunity to sereen , Work,” it 
and time them and to find this) Howard, of t 
orn Ph BS ar at our finger |in a report tot 
{ 
| 


ei 
» O1 
a 
tips in PUB OPINION is noth- “This class” 
img less than a God send. their training # 
Please keep it up. each week. attendance | 
With regards and best wishes,| than ¢ 0 
Very truly yours, 
ROBT. E. HICKS 
Manager — 


Mr. Sam Jr., 
Publix Th 4 
New York City. 
Dear Sam: 
I have conferred with Mr. Barr in 
reference to contribu- 

to OPINION, 
iste assured that we 
cooperate with you, 
| With kindest regards, T am 

KE. V. ARDS, Jr. ¢ 


a 
: 


H 
ae 


‘SLIDES? 


e is a list of theatres that 
_ receive slide novelties. 

it earefully and see if your 
has been omitted. 


you feel that there is abso- 


no possibility of squeezing |. 


somehow the organ _ slide 


so that your name will be re- 
ed from the list. 


receive these slide numbers for 
ey are being carefully checked 
the Music Department for en- 


ainment value and popular ap-| 


1. They make excellent pub- 
icity for the song and for the 
ure as a coming attraction. 


hem whenever and wherever 


Sugg 
Criterion 
Ni 


overtures. 


ovelties write to Mr. Halperin | } 


FILE 


Watch Publix Opinion jor this service in every issue! 
trade papers 


THIS! IT WILL HELP PLAN PROGRAMS! 


Waich the 
for it, too! 


LENGTH OF SYNCHRONIZED FEATURES 


Reeord 


No. Subject 


Feot- 
age 


Runn’s 


Make Time 


Singapore Mutiny—7 reels (non- 


synchronous) 


F.R.O. 5725 64 min. 


Companionate Marriage—7 reels 


(non-synchronous) .- 


Variety—8 reels (synchronous) 


FN: 
Par. 


6075 
6075 


68 min. 
68 min. 


Land of Silver Fox—7 reels 


(synchronous) 


Warner 5130 57 min. 


Mother Knows Best—16 reels 


(synchronous) 


9850 
6109 


3560 
9947 


110 min. 
68 min. 


Fox 
E.N. 


Indep. 
Far. = 


Show Girl—7 reels (synchron- 


ous) : 
The Flight of The Southern 
Cross—(non-synchronous)... 
Abie’s Irish Rose-—12 reels 
(synchronous)..... Rie es 


40 min. 
111 min. 


Running Time of Talkie Specialties — 
Warner Bros. Vitaphone Shorts 


. The Serpentine 
The Tasle - 
Adele Rowland 
Johnny Marvin 
Hawaiian 
Tex McLead 
A. Spalding ... 
Croonaders.... 
Roy Semeck .... 
Dora Maughan . 
Martinelli 
‘Waring’s Pennsylvanians 
Buddy Doyle 


Record. Boys :.. 2.606352 ae 


ee ee 


11 min. 
11 min. 
10 min. 
10 min. 
8 min. 
9 min. 
9min. 
8 min. 
8 min. 
10 min. 
12 min. 
10 min. 
“8 min, 
- 8 min. 
t min. 
7 min. 
10 min. 


Metro Shorts 


Marion Harris “I Cried Once” Rae 


Cohen Is Living Life of Reilly, 
Have An Italian Girl......: 


Is She the Girl Friend, What’s Going to 


Be Next 


Marion Harris “We Have It” 
Winnings Patterns (non-synchronous).... 


Miller & Lyle 


ee ee er as 


5 min. 


I Must 
5 min. 


5 min. 
8 min. 
9 min, . 
14 min. 


Universal 


Barnum & Bailey.......... 


News No. 45 


|George Walsh Has 
~ Effective Plan To 
Sell Shows. 


George Walsh, of Yonkers, has 
sent in these ideas for advertis- 
ing the picture and theme songs. 


For his towns that do not have| 


orchestras or organists he is 
going to have a-record of the 
theme song on the non-synchron- 
ous equipment play an accompani- 
ment to the slides. This is the 
nearest thing to having an organ 
accompany. them. 


' Where there are vocal refrains 
in the records the words sung will 
be matched to the slide having 
this section of the chorus and 
slides will be changed in ac- 
cordance with the words sung. 


Walsh is having the orchestra 
leaders in his vaudeville houses 
play the theme songs to pictures 
and hit songs of the units, 


He has hit upon the splendid 
idea of having his orchestras, as 
a moyelty stunt, accompany the 
slides. This is a splendid idea 
for it will sell both the words and 
music to the song and also, in ad- 
dition, be excellent advertising 


| for the picture. 


Send your ideas to-I. M. Hal- 
perin and tell what you are doing 
to put your pictures across with 
the aid of the theme songs. 


“Manhattan Cocktail” 
Has Two Theme Songs. 


“Another Kiss” and “Got- 
ta Be Good,” both sung by 
Nancy Carroll, are the new 
theme songs from ‘‘Manhat- 
tan Cocktail.” 

Watch Publix Opinion for 
the new theme song titles. 
They will be published here 
as soon as issued. This will 
enable you to plug these 
songs before play dates. 
Write to I. M. Halperin at 
the Home Office for copies. — 


ee 


as 


11 min. 


ere ~ 11 min. 


GET THIS FROM 
YOUR PAPER 


An excellent example of the re- 
sults which intelligent contact be- 
tween the theatre and the news- 
paper will bring was furnished by 
Ben Ferris, General Advertising 
Director of Finkelstein and Ruben, 
Managers of Northwest Theatre 
Circuit, Minneapolis, Minn. 


Ferris sent in a column from 
the Mankato Free Press, called 
*?Round Our Town,” written by 
the editor, Clifford H. Russell. 
The first half of the column is de- 
voted to a favorable review of 
“Lilae Time,’ congratulating the 
city upon its opportunity to hear 
vitaphone and movie tone attrac- 
tions and giving a detailed list of 
the coming synchronized attrac- 
tions at the local theatre with 
dates. 5 


Then, the editor continues: 


The bringing of such attrac- 
tions to a city, the installation 
ef such equipment os the sound 
pictures require, is really more 
than a matter of business en- 

- terprise for those who are en- 
gaged in the show business. It 
is, as well, in a certain sense, 
an achievement for the theatre- 
going public here. 


*. *® * 


As a people we spend during the 
course of a year huge sums for 
amusement. As a community Man- 
kato and the surrounding Southern 
Minnesota territory contributes a 
full share to that total. The pub- 
lic has “invested,” so to speak, 
heavily in the theatre business and 
in the past few years, particularly 
the past few months, the “returns” 


_|have come back to the public with 


new developments of entertainment 
that a few years ago were not even 
dreamed possible. . 


It is im other words evidence 
‘of a mutual proposition—the 
more you put into the thing the 
more you get out of it—the sup- 
port which the public has ac- 
eo . the moving picture 
brought the super-movie—and 
after that the talking movie, 
next—well it’s a littie hard to 
tell what may come next. 


But wholly apart from the busi- 
ness, or the financial or the mechan- 
ical side of the question, it is an 
encouraging sign when any industry 
as large as the moving picture in- 
dustry is today, with all the pos- 
sibilities it holds for monopolistic 
control, strives always not only to 
give the public what it wants, but 
to anticipate-those wants—and sel- 
dom if ever to arbitrarily dictate 


what we can have. 


|+Al Jolson’s “The Singing Fool.” 
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Here’s a Perfect 
Organ Stunt for 
“The Singing Fool” 


Vitaphone: hookup, organ and) 
sereen have been used effectively | 
in many Publix houses to exploit | 


Combined, they furnished a stunt} 
which had the towns talking a} 
week before the opening of the | 
feature. 


The stunt started off as ah or- 
gan recital with the organist at 
the console, playing, in turn 
April Showers, Dirty Hands, Dirty 
Face; Toot, Toot Tootsie, Mother 
of Mine and Mammy, all choruses, | 
with the exception of Mother of 
Mine, which used verse and 
chorus. Slides, with the exception 
of that for April Showers, were 
made locally from pictures of Jol- 
son in “The Jazz Singer.”’ The 
April Showers slide was made 
from that now famous black and 
white cartoon of Jolson used so 


{much by Warner Bros., in which 


nothing except the eyes, mouth 
and hands, white on a black back~- 
ground, show. 


With the close of the organ 
playing Mammy comes the big 
punch. Rigged up in the operat- 
ing booth is a phonograph turn- 
table, with an electric pick-up, 
which allows the use of a phono- 
graph record, playing through the 
Vitaphone hook-up, to broadcast 
music through the horns back of 
the screen. Brunswick record 
No. 4033, with Jolson singing 
“Sonny Boy,” the theme song of 
“The Singing Fool,” was used, 
with the organ playing a _ soft 
obligato. Slides on “Sonny Boy,”’ 
which may be obtained free from 
De Sylva, Brown and Henderson, 
Inc., 745 Seventh Ave., New York, 
were used on the screen as the 
record brought Jolson’s voice 
through the horns to the audi- 
torium. 


For the first slides, up to 
“Sonny Boy,’ blue and reds were 
used on the foots and a dark spot 
on the organist. For the last 
number, house lights were dim- 
med and the organ worked dark. 


“Sonny Boy” slides carried the 
verse and two choruses of the 
song, the same as played on the 
record, The only trouble was the 
synchronization of the organ and 
record for this song and that was 
done after a few trials without 
any trouble. It was a knockout 
here, with the audience applaud- 
ing an exploitation stunt—which 
shows how good it all was. 


Publix Adds Week 


One more week will be tacked 
on Western Publix units originat- 
ing at the Oriental, Chicago. It 
comes with the opening of the new 
Fisher (Kunsky) theatre, Detroit 
in three weeks. ise 

Units now play one week in 
Detroit, at-the Capitol, also Kun- 
sky. The Fisher (neighborhood) 
will now follow. 


Boy Scout Tie-up 


When “Brotherly Love” played 
in Tampa, Florida, Manager Jack 
Lykes of the Strand Theatre ef- 
fected a tie-up with the Boy 
Scouts which aroused considerable 
interest in the community and se- 
cured valuable publicity for the 
show. lLykes invited a troop of 
Boy Scouts to his theatre on a 
certain evening as a reward for 
the excellent services its members 
Passat during the storm disas- 
er. 

The posts of theatre manager, 
doorman and ushers were all filled 
by the scouts that evening and 
contributed much to the novelty 
of the occasion. 

“The title ‘Brotherly Love’ is a 
good tie up for any fraternal or- 
ganization,” says Manager Lykes. 
“We publicized the picture from 
both the comedy and the more 
serious angle, which should ap- 
peal to the majority of the 
people.’’ ; 


DO YOU WANT 


YOUR NAME I 
THIS LST? 


Here is a list of theatres that 
are to reéeive orchestrations. 
Look it over carefully, 

If your theatre can use orches- 


'trations and you are not on the 


If you are on 
use them— 


list, write for it. 
the list and cannot 


i write also, so that the Home Of- 


fice will be properly informed and 
not waste the valuable effort. 
The following theatres will re- 
ceive orchestrations. 


Theatre 
Academy 
Bardavon 
City Opera House 
Strand 
Strand 
Central 
Opera 
Bijou 
Olympia 
Palace 
Federal 
Scollay Square 
Metropolitan 
Capitol 
Brockton 
Olympia 
Columbia 
Des Moines 
Ft. Armstrong 
Riviera 
Capitol 
Carolina 
Empire 
Tivoli 
Lyric 
Tennessee 
Florida 
Olympia 
Tampa 
Keith-Georgia 


Town 
Newburgh, N. Y. 
Poughkeepsie, N. Y. 
Waterville, Me. 
Rockland, Me. 
Dover, N. H. 
Biddeford, Me. 
Bath, Me. 
Bangor, Me. 
Lynn, Mass. 
Haverhill, Mass. 
Salem, Mass. 
Boston, Mass. 
Boston, Mass. 
Allston, Mass. 
Brockton, Mass, 
New Bedford, Mass. 
Davenport, Ia. 
Des Moines, Ia. 
Rock Island, Il. 
Waterloo, Ia. 
Cedar Rapids, Ia. 
Charlotte, N. C. 
Montgomery, Ala. 
Chattanooga, Tenn. 
Jackson, Tenn. 
Knoxville, Tenn. 
Jacksonville, Fla. 
Miami, Fla. 
Tampa, Fla. 
Atlanta, Ga. 
Denver, Colo. 
Omaha, Nebr. 
Des Moines, Ia. 
Dallas, Texas. 
San Antonio, Texas 
Houston, Texas 
New Haven, Conn. 
Buffalo, N. Y. 
Buffalo, N. Y. 


House 


Metropolitan 
Olympia 
Buffalo 
Hippodrome 


WHY HIDE YOUR 
THEATRE NAME 
IN ADS? 


A number- of years ago, Mr. 
Sam Katz declared that his ex- 
perience and preference in, news- 
paper display ads for his theatres 
were those ads where the theatre 
name was carried at the top of 
the ad in big, bold lettering that 
not only dominated the. whole ad, 
but also overshadowed the name 
of every other theatre in town. 
Recently he repeated it, declaring 
that additional experience had not 
caused him to change his mind. 
Mr. Katz’s opinion is entirely con- 
curred in by every advertising ex- 
pert in Publix and Paramount. 
Many of our theatres carry half- 
column sig-cuts in their ads. 
Where this is done, the signature 
ought to be deep enough to be 
the first thing on the page to 
arrest attention. 


VOTE ON SUNDAY 
OPENING 


Whether or not the film the- 
atres of Eugene, a small univer- 
sity town about 100 miles south 
of Portland, Ore., will be open on 
Sunday will bé decided by a pop- 
ular vote at the polls in Novem- 
ber. Business men of the com- 
munity started the movement in 
favor of the seven day week for 
the theatres in the belief that it 
would stimulate business in the 
enllege town. 


The movement is being pro- 
tested by church officials and re- 
ligious organizations. The mer- 
chants are boosting the other side 
of the controversy in which the 
theatre men themselves have so 
far taken little part. 


DRUMBAR RUNS. MIAMI 

Effective October ist Mr. W. E. 
Drumbar is appointed City Man- 
ager of Miami. 


SOUND - SHORTS 
BOOKING IS 
TOUGH JOB 


By Louis Notarius 


(Publix Booking Department.) 


That the Moving Picture Indus- f 


try has -been revolutionized with 
the advent of talking pictures is 
indisputable. Even those film 
magnates who remained skeptical 
have already put their all into 
studio investment in preparation 
for sound pieture Production—ac- 
tion suggestive of submission to 
the advancement of science and 
the will of the public. : 


The procedure of talking pic- 
ture production is in no way dis- 
similar to the procedure of silent 
picture production when that in- 
dustry was in its infancy. Those 
of us who can look back, recall 
distinctly the type of picture made 
at that time. It was a period of 
experiment which resulted in the 
making of subjects of very short 
length, and gradually developed, 
with experience, into the feature 
of five or more reels. Today we 


have the very same situation con-_ 


fronting us. Pioneers in talking 
picture production concentrated on 
the Short Talkie before they ven- 
turec into the Feature field. 
While the goal is the Fea- 
ture length production, pro- 
ducers are aware of the im- 
portance of the Short Talkie as 
a vital part of the picture pro- 
gram. This was recognized in the 
ease Of the silent picture and ‘is 
even more obvious in the produc- 
tion of Talking subjects. At the 
present time there are approxi- 
mately 600 Short Talking Pictures 
on the market. The ration 
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TICKLED | ASH ns | 


Paul Ash’s return to Chicago made a civic holiday by Publicity 
Experts Bill Hollander, Bill Pine, Dave Lipton, Lloyd Lewis, et al. 


} 


of , 


Short length production to Fea-} 
ture length production is about} 


twenty to one. 
eriptions of legitimate 
acts. 
vious conclusion 
those best 


should be that 


tions. This 
logical, does not always hold true. 


Suggested Subjects 
With the installation of equip- 
ment in the theatres, managers of 
vaudeville houses, 
for their theatres 


ed subjects 


based on what they knew of them | 
Respecting their | 
usually | 


in the flesh. 
judgment, the  bookers 
gave them’ what they requested, 
and, in most cases, 
proved disastrous in so far as the 
Short programs were concerned. 
Florence Moore on the screen is} 
not the Florence Moore of Winter 
Garden fame. -Blossom Seeley is 
hardly recognized as.the same 


‘knock ’em dead’ artist of the Pal-| 


ace Theatre. Karyl Norman is 
not the personality in shadows 
that he is in the flesh. 

Many 
account 
names 
worth on the legitimate stage. 
the main, it must be kept in mind 
that a Talking picture is still-a 
moving picture in spite 
sound accompaniment. 
fact that an actor has a voice that 
reproduces well does not mean 
that he may lack all the other 
attributes formerly required in the 
silent drama. In my judgment, 
it means that he or she must have 
something more than what is us- 
ually required. A heroine must 
still be beautiful and have per- 
sonality, and the hero must be 
handsome in spite of the sonority 
of his voice. The legitimate stage 
gives one the opportunity to con- 
eeal physical defects with which 
the screen plays havoc. Skillful 
make-up, gorgeous gowns and the 
distance between audience and 
performer all conceal blemishes 
that the screen emphasizes. 
Whereas it is a case of distance 
lending enchantment in the the- 
atre, the screen destroys both dis- 
tance and illusion Personal ap- 
pearance is not the only reason 


for the picture flop 


that 


Most of the sub-}| 
jects made are synchronized trans-/ 
vaudeville | 
This being the case, the ob-| 


fitted for the booking | 
of Short Talkies are the men who} 
haye had experience in the book-| 
ing of legitimate vaudeville attrac- | 
deduction, however | 


experienced in| 
the handiing of live acts, suggest-| 


the result} 


of the| 
The mere} 


for the failure of a legitimate 
vaudeville act in the Talkies. It 
is my bélief that the lack of an 
audience to stimulate the actor as 
| he goes along also plays a part in 
this failure. Audience reaction to 
gags and songs gives one an op- 
portunity to speed up his act 
wherever necessary. In the 
studio, a team 
routine as on the stage; but un- 
| less skillfully directed, it will lack 
| the tempo induced by a sleeping 
or by an enthusiastic audience. 
|The importance of a skillful 
audience-wise director for every 
act produced cannot be over em- 
phasized. 


Must See Acts 
It is obvious, therefore, that a 


inet depend upon the reputation 
of an act that comes with it from 
ithe legitimate stage. With a 
| knowledge of what a good act is, 
he must see every act made by the 
various distributors before book- 
|ing it. To do otherwise would re- 
| sult in guess work and poor pro- 
grams. : 
At 


the 


present time Short 


basis. Three acts are the max- 
feature picture. In rare cases, 
four are booked for a full week. 
The usual program consists of a 
good opening Singing Act, fol- 
lowed by an All Talking 
or Dramatic Sketch, and closing 
| with a Flash Act, such as an Or- 
| chestra Review or Novelty. The 
nature of the program depends en- 
tirely upon the subjects available 
and the aim is to give a balanced 
program that will combine all the 


goes through its. 


booker of Talking Shorts should | 


Comedy, . 


| Talkies are booked either for a/| 


’ | week’s run or on a split week 
reasons ean be given to} | 


of | 
have. proved their} 
In} 


imum number booked with each | 


| 


elements of diverse entertainment. : 


Before arranging programs it is| 


essential to know what the fea- 
ture bookings are. This is neces- 
sary in order to avoid conflict. 
With a feature like DOCKS OF 
NEW YORK (which is tensely 
dramatic) it would be out of or- 
der to book a Talking Sketch like 
THE LASH (which is also tense 
in its drama). A breezy Comedy 
| Sketch is necessary for comedy re- 
lief. A feature like THE SING- 
ING FOOL, in which Jolson sings 
seven numbers of the Mammy 
variety, would necessarily pre- 
clude the booking of a Singing Act 
of the same nature. An All Talk- 


|here which 


ing feature like LIGHTS OF NEW 
YORK, suggests that the Short 
program contain as little talking 
as possible. In all cases where 
the feature is a weak sister, a 
Short program containing well 
known names like Van & Schenck 
is a great aid to the box office. 

In view of the fact that the 
minority of acts made are out- 
standing in quality, it is import- 
ant that they be distributed 
properly over a period of time. 
It is poor showmanship to book 
all of your good acts in a period 
of one month, then have all the 
weak ones left on your hands, so 
that the following period will 
suffer thereby. The aim is to give 
a good consistent program at all 
times, expeditiously putting in 
weak acts where they will attract 
least attention. 


Same Cast 

Distributors are making three 
and four acts with the same cast. 
For instance, Vitaphone has made 
three numbers with Winnie Light- 
ner, several with the Howard Bro- 
thers, three with George Jessel, 
ete. Competing ,Distributors are 
making acts with the same names. 
For example, Warner Bros. has 
Van & Schenck, and Johnny Mar- 
vin, and so has Metro Goldwyn. 
A booking agent problem arises 
is difficult to solve. 
The question is asked, ‘how soon 


| shall one repeat on the same act?’ 


Various opinions are given. Some 
claim that a house should repeat 
the same actor, even in a different 
act, no sooner than a vaudeville 
house would repeat it in the flesh. 
That may mean once a season, or 
twice at the most. 


big in a theatre may be repeated 
within six weeks in a different act. 
Conditions will compel the book- 
ing of Short Talkies on the same 
basis that Features are booked 
with the same stars. It is not 
unusual to repeat them within a 
period of four to six weeks, 


The question of protection 
should be settled definitely for the 
future. At the present time our 
contracts specify certain protec- 
tion for each act that we play, but 
this does not prevent the opposi- 
tion from playing the same star 
day and date with us in all cases 
where the actor has made several 
subjects for a particular distri- 


My opinion is|- 
that an actor who has gone over 


THIS HELPED 
“WINGS” TO 
FLY HIGHER 


Manager John D. Howard used 
|/a number of mediums to adver- 
i tise Paramount’s great epic of the 
lair ‘Wings’ playing at the Pub- 
|lix Rialto Theatre, Omaha, Neb. 

Two major railroads running an 
excursion into Omaha on Satur- 
day, Sunday and Monday listed 
“Wings’’ on their circulars as one 
of the attractions to see while in 
the city. 

In addition to the above, these 
railroads each distributed 100 
| window cards and 3000 dodgers 
lin railroad stations within a radius 
of 75 miles of the city. 

Pictures were taken of 
Mayor receiving the print 
i ‘*Wings’’ from an aeroplane. 

This fact was good for stories 
and cuts in the local newspapers. 


the 
of 


| 
re 
butor. This naturally nullifies our 
protection. Undoubtedly, the fu- 
ture will take care of this situa- 
tion. 

| A great guide in the booking 
iof Talking acts is the Manager's 
| Audience Reaction Reports. These 
give the booker an insight of 
the requirements of a particular 
town. Time and again reports on 
certain acts are good in one town 
and -bad in another. By careful 
tabulation of such reports it is 
| easy for a booker to line up the 
| programs which appeal to type 
| audiences. 

Acts Only “Fair” 

! 


The majority of Short Talking 
poser may be classified as only 
‘fair.’ Acts that have gotten by suc- 
scare on the legitimate stage 
in many instances fail because 
they do not adapt themselves 
properly to the screen. They seem 
to forget that a moving picture, 
even though accompanied by voice 
reproduction, must still move. A 


straight Singing Act in which the 


performers simply stand before 
the camera with immobile faces 
and sing, void of any signs or ges- 
ture, is bound to fail. Acts like 
Winnie Lightner, where the ac- 
tress accompanies her song with 
proper gesture, usually go over. 
Even Operatic Stars, who have 
limited appeal, in spite of won- 
derful voices, go big if the voice 
is accompanied with action. Mar- 
tinelli’s ‘‘Pagliacci’’ is an example 
in point, for it has gone over 
where least expected to succeed. 

One of the greatest problems in 
the booking of Short Talkies, is 
the inability to get a variety of 
acts to build up a program. Too 
many acts of one type are made 
and too few of another. Male 
acts of the Singing variety are 
already a drag on the market; 
whereas there is a dearth of fe- 
male Singing Acts. There are not 
a sufficient number of Flash Acts 
of the Review type, and good 
Comedy Sketches can always be 
used. It may be a good plan to 
produce acts with the idea of a 
three or four act program in mind. 
If producers plan on making four 
acts per week, let them do so with 
the idea of a well-balanced unit 
that they may use as a program 
for the theatre. This will do away 
with over-production and prevent 
the shelving of many acts which 
cannot be fitted properly in a pro- 
gram. 


PUBLIX SOUTHEAST 


Mr. Sam Dembow Jr., 
Publix Theatres Corporation, 
New York, N.Y. 

Dear Mr. Dembow: 

I am circularizing to my man- 
agers the information about PUB- 
LIX OPINION, contained in your 
letter of the 26th ultimo. I will 
also take your letter with me on 
my next visit to the towns and 
after making the circuit, I will 
write you in greater detail as to 
what you may expect from my 
district, 

-. Yours very truly, 
. M, 8. HILL. 
_ District Manager, 
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i and Mr. Cae 
rived in New Yotk Tast 
day, for the sole purpose 
onstrating to the ‘4 
officials this apparat 
call the “Hypergon 
apparatus can be attac 
projection machine n 
in our booths. 


height of the present 
projection, without causi 
distortion. The apparatu 
offer a great many 
in the development 
tion.’ f 


A demonstration was 
“Hypergonar” in the 
Theatre on Monda 
October 15th. 
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The following comment from 
Harry Marx, and the letter 
Divisional Manager J. J. 
gibbons, is of significant im- 
ce to everyone in Publix. 
Read it carefully and let your 
gination run riot: 
; ‘At various times in the past 
three years I have indicated to 
our field executives the wisdom of 
the manager of each institution in- 
augurating a Managers’ Training 
School within his own theatre, 
suggesting that at regular weekly 
meetings a different phase of the- 
-atre operation be taken up for the 
benefit of the young men of the 


staff in order to make them more|_ 


interested in their work and in 
_ order to prepare them for advance- 

ment in this field,” says Mr. Marx. 

In a few cases, enterprising man- 
agers have inaugurated such a 

hool. ie o 
I am very happy to note from 
the attached communication that 

Mr. Wm. T. Powell, Manager of 

the Publix Theatres in Bath, Me., 

has really gone after this work in 

, an intelligent and forceful way. 
_ Every live Publix manager, should 

take the hint and inaugurate a 
_ gimilar school in the interes, of 

manpower throughout the circuit.” 

4 Mr. Fitzgibbons’ Letter 
» Mr. Harry Marx, — 

_ Publix Theatres Corporation, 

_ Paramount Building, Times 

New York City. 
Dear Mr. Marx: 

‘I don’t know whether you re- 
eived a copy of the newspaper 
ce regarding Mr. Powell's 
er School at the Opera House, 
, Maine. I really believe that 
kind of story is worthy of 
ubli on in ‘Publix Opinion.” 
‘he enclosed ‘is for your files and 
- information. 

Ee ey J. J. Fitzgibbons. 
‘The following is the newspaper 
clipping Mr. Fitzgibbons refers to 
in his letter to Mr. Marx: 
This is Elihu Fullerton Week at 
e Bath Opera House. And there- 
es a story. 
- Fullerton, who has been in 
ne service of the local theatre for 
Bsn: two years, has for some months 
yeen acting as Chief of Ushers. The 
gt _ oer of efficiency and cour- 
esy which marks thé work of the 
eatre ushers is due in no small 


degree to the untiring efforts of 
. Fullerton, and he takes great 


ets the members of the staff render. 
1c usher staff of the theatre 
for the past two months, been 
ing a regularly prepared 
irse of study on theatre manage- 
t- and general theatre supervi- 
. It has been a school of the 
e for young men interested in 
€ work. Now the members of 


to Mr. 
details will be under his 
nh under the supervision of 
nager. 
eourse of study which the 
ys have been following has been 
ie of extreme interest. It includes 
> many details of theatre oper- 
wspaper writing and advertis- 
It is so prepared that it pre- 
students not only for theatre 
but for any work which they 
engage in because it contains 
ndamentals of practical busi- 


work was a newspaperman 
i managing editor of a New Eng- 
daily, is laying special stress 
t the present time on newspaper 
work. He is exceedingly enthusias- 
- ee. the fine progress the 
staff is making in the work. In 
e 


- explaining the ideas of the course} 


of studies to a representative of the 
Times, Mr. Powell said: “It is our 
dea to help the young men now 
in our service make a definite, in- 
 telligent preparation for their fu- 

- ture. No matter how intelligent or 
ee le a young man may be, 


‘neither his intelligence or his cap- 
_ abilities are of value to his busi- 


ei work which they 


as well as a general course| 


might otherwise not have. 
really remarkable to see the way 
in which our young men here are 
taking hold, and the public will 
benefit because the boys are con- 
stantly on the alert for entertain- 
ment features that wil! please our 
patrons. 


“During this week, Mr. Fullerton/ 


has arranged for several novelties 
which will be sure to please. He is 
supervising one of the finest pro- 
grams it has been our pleasure to 
present, including some magnificent 
pictures, five very excellent acts of 
vaudeville and a Publix stage pre- 
sentation, “The Banjo  Phiends,’ 
which will be presented Friday and 
Saturday of this week. 

“The idea of this course,” Mr. 
Powell concluded, “nas been ex- 
plained briefly on the screen and 
the instant and enthusiastic re- 
sponse of the audience was very 
gratifying to the staff and myself. 
It proved conclusively to me that 
the people of this community are 
interested in their theatre and in 
the young men who serve them 
here and I know they take an en- 


thusiastic interest with me in this_ 


splendid idea of Publix Theatres.” 


TRY THIS IN YOUR 
TOWN 


When “Our Dancing Daugh- 
ters’’ with Joan Crawford played 
at the Melba-Dallas, Dallas, Texas, 
Theatre Manager James O. Cherry 
tied up with the Baker Hote! for 
the use of Peacock Terrace, which 
is the Dallas equivalent to a din- 
ner dance and cabaret, whereby 
he had a young couple do the 
“Crawford Romp” on Friday night 
before the opening of the show. 

Circulars advertising the event 
and the showing of the picture, 
were pasted on all the menus in 
Peacock Terrace, in the Coffee 
Shop of the Hotel, and were other- 
wise prominently displayed thru- 
out the town. Manager Cherry 
also arranged with the newspapers 
to run sothe stills showing Joan 
Crawford doing the new dance 
called the ‘‘Crawford Romp.”’ The 
only cost involved was the print- 
ing of these circulars and the 
rental of a costume. 


Managers Resign 
Manager W. C. League of the 
Stadium Theatre and Manager Al- 
bert McAvoy of the Bijou Theatre, 
both of Woonsocket, R. I., have 
resigned. These two resignations 
became effective on Oct. 20th. 


It is} 


Fe 
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By RUSSELL HOLMAN 


(Advertising Manager, Paramount-Famous Lasky 


R. E. Crabill, Publix representative | Powers, New Haven Paramount 


in West Coast Theatres, Inc., writes: 
“Notice Fox advertises Saturday 


| 


branch manager: 


“J have never been so well 


and Sunday results of ‘River Pirate’ | Pleased with a group of pictures 


at Granada, San Francisco. 
Bow in ‘The Fleet's Inf beat ‘River 
Pirate’ business for the week-end by 
$1,700 and also ouidrew John Gtibert 
in ‘Four Walls’ at the Ugarfield.. In 
Los Angeles, ‘Fleet’s In!’ at the Me- 
tropolitan. outdrew ‘Four Walls’ at 


the State by between $7,000 and | 
$8,000. ‘Fleet's In? is doimg such} 
outstanding ‘business IN THE- 


ATRES THAT HAVE NOT BEEN 
IN GOOD CONDITION that I 
wanted to bring these resulis to your 
attention.” 
Ko; Soe 

Mention ‘The Fleet's In!” to 
folks when they tell you that sil- 
ent pictures don't draw today. 


Along with “Docks of New York,” | 
“Forgotten Faces” and “The First | 


Kiss.” Publix reports that ‘‘The 
First Kiss” is the surprise pack- 


age of the season; it is doing a) 
whale of a business throughout | 


the circuit. Growing popularity of 
Gary Cooper, fact that story is dif- 
ferent and refreshingly new back- 


grounds (picture actually filmed | 
on famous romantic Eastern Shore | 
of Maryland) are assigned as) 


reasons for popularity. 
* * 

“Moran of the Marines” is an- 
other argument for good silent 
pictures. Combination’ of Dix in 
better story than ‘‘Warming Up” 
and Ruth Elder, noted aviatrix 
(looking like a million dollars and 
a good actress) as his sweetheart, 
make this outstanding. Geo. Mar- 
ion, Jr., who wrote the screaming- 
ly funny titles for ‘‘The Fleet’s 
In,” also contributed a_ set of 
knockout wise-cracks for ‘“‘Moran.”’ 

*k * O* 


Excerpt from letter written by 
Earl B. Ralfstanger, Great Bar- 
rington, Mass., exhibitor, to John 


'gotten Faces,’ 


| 


your new season’s product. We 
have played ‘Warming Up,’ ‘For- 
‘Loves of an Ac- 
tress, ‘The First Kiss,’ ‘Sawdust 
Paradise,’ ‘Wings,’ ‘The Patriot,’ 
and ‘The Mating Call,’ and my 
patrons have enjoyed every one of 
them. If they continue to come 
along as they have been you are 


SELLING POINTS! 


iment with advertising. 
Clara/2s I have with the first eight of; 


certainly going to raise the stand-| 


ard a great deal. And from the 
looks of those to come, there is 
no question about it. YOU SURE- 
LY SHOULD HAVE NO TROU- 
BLE SELLING PICTURES SUCH 


AS YOU HAVE BEEN RELEAS- | 


ING THIS SEASON!” 
x * * 


Yes, theatregoers acknowledge 
freely that 1928-29 is PARA- 
MOUNT’S GREATEST YEAR! 

ee ae 


If you get a chance, 
our. synchronized trailer on 
“Wings.” If you do, you'll urge 
every exhibitor who plays ‘‘Wings” 
with sound to book this trailer 
from National Screen Service. Mr. 
Kent says, ‘This trailer is. one of 
the finest pieces of setling 
terial I have ever seen. AS an 
audience attraction in itself, it is 
better than a lot of feature pic- 
tures.” 

A sound trailer on ‘‘Abie’s Irish 
Rose,” in which Buddy Rogers 


talks and Nancy Carroll sings, is | 


on its way from Hollywood now. 
We will also have a talking trailer 
on “‘Interference.’’ A sound trailer 
on ‘‘The Wedding March” is be- 
ing recorded in Camden now. 

Sound trailers are great seat 

sellers. 

A tip on ‘‘The Patriot”: 

Our record of box office results 
on this picture so far show that 


look at 


| 


mha- 


Pictures) 


receipts depend to a large extent 
on whether or not the theatre 
staff really got behind the engage- 
In Bridge- 
port, Conn., a factory town con- 
taining very few highbrows, ‘‘The 
Patriot’ broke the records of 
“The Jazz Singer’ and “Lights of 
New York” (the all-talkie). Not 
only that but, according to John 
Powers’ wire, business the latter 
part of the week was better than 
at the start. In Providence, R. L, 
“The Patriot” and ‘“‘Wings’’ play- 
ed the same week, both to tre- 
mendous business. 
* 


a = 
Earl Sweigert, Harold Wilkes 
and several other Branch man- 
agers report many definite sales 
made on “The Patriot’ by the 


use of the little booklet we sup- 
plied to exchanges containing the 
finé reviews on this picture. Are 
you using the direct mail material 
given you? You should. There’s 
money in it. Within a few days 
you'll get a booklet on “‘The Wed- 
ding March’ somewhat similar to 
the one on “The Patriot.’ Watch 
for it and put it to work! 
.S ah = 


Oscar Morgan forwards a bunch of 
written comments on “The Water 
Hole” supplied by Stanley Chambers’ 
public in Wichita, Kas. With one ae- 
cord the fans all rave about Nancy 
Carroll. This girl is a decided asset 
in selling and getting more so by the 
minute. When they see her in “Abie’s 
Irish Rose,” especially the sound ver- 
son where she sings, they'll be nuttier 
about her than ever. A coming star. 
She adds decided money value to 
“Manhattan Cocktail,” “The Shop 
Worn Angel” and every other releases 
in which she appears, ... «-+ +++ «+ 
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ZANE GREY'S “AVALANCHE.” 
JACK HOLT — AND BACLA- 
NOVA. A WESTERN WITH 
“TT, BACLANOVA SUPPLIES 
THE “IT,” AND HOW! 


David Lipton Stampeded Chicago’s Neighborhoods With Talkie Boom-Boom! 


y 


cna 
pe 


aon BOW 


Selling everythi 


his talking-trailers at 
the tip from Mr. 


introdticed sound pictures in 


Sidney R. Kent, as mentioned in Mr. 
_mount’s lively sales-organ, “‘Whole Show.” The trailers 
the neighborhood houses he 
the special mail-box circular he distributed. 


EN 


MADISON AT KEDZIE 


PARAMOUNT'S 
FIRST SOUND PICFURE! TO LIFE. 


RICHARD 


surprisingly life 


STARTING SATURDAY, OCTOBER 6 
Complete New Policy 


THE SENATE THEATER WILL BECOME THE HOME OF ~ 


Sound Pictures Exclusively 


Presented with amazingly real ond lifeclike reproduction with our newly installed i 
PERFECTED MOVIETONE AND VITAPHONE 


‘The Senate Theater will beoome. the only 
outlying theater in Chicago devoted exclusively 
to sound programs of features, comedies, novel- 
ties and famous stage star subjects. 


THR SENATE SCREEN WILL COME 


You will oe talking that is 


You will HEAR orchestral musicusclearas ff 
if the players stood before your very eyes. It ' 
is truly the miracle of the age. 


” 


SENA 


EXCLUSIVELY |+ 


Important Changes 
Take 
Place Saturday, October 6 


The Senate Theat 

Pawo glond car v iar ares 

next Sotardey, ly % sound pietetres 
complete change in 

mace includ poticy will be 

: uding: a reduction In same 


rand tthe ba, tro of thete 
ew policy seit 
4 amount’ wih Kiel in Par 
u Fices Brett Some peter Sy, So 
; interest roo ame, "ith Woeld's serist 
KDAY MATINEE PRICE Page toon ae wa 
WEEKDAY yelling and cheer 
‘ York ¥, by a the New 
(Ineluding Saterdays) 25 their hort wn 
Children ic . Cc Pemant goa at 
EVENINGS, SUNDAYS AND 50 — 
HOLIDAYS 
« (Coston se) c SENATE PRICES ARE.” 
A 
REDUCED snd ar 
« COMING SATURDAY, OCT. 13 ~ y Matinees Orly 2c, ieee tat 
the First and only all-tatking picture ever made fey matinee iat ete week wee § : 
it orca, Saterdeys and | jap pe 
“LIGHTS OF Hetiayy wl Bin Sogcetntis_ tod | soins 
# Ge frate to attract children , | peur, 
NEW YORK” Weck mates eaten | Sone 
You will hear every Character! fe act 3 25, seg te | Pome 
‘ou will beer “ how at ties coatt, the eject 
You yill hear every Sound) < Porherperd pop reine | ioe 
SEE AND REAR HELENE COSTELLO, iow med hme | 
CULLEN LANDIS, GLADYS BROCKWELL, Spear ieee SR 3 
sicketiaties J WHEELER OAKMAN, EUGENE PALLETTE pedhna toe | 
See a set 
Ton 


RA. Y - Tic ke Ci; ae ow 


: ng in your theatre and on your program and in your institution and organization, is carried to new heights of show- 
manship by David Hollander Lipton, one of the aces in Balaban & Katz-Publix Publicity and Advertising department when he advertises 
the Senate Theatre as an entertainment unit. He’s correct too! 
Russel Holman’s column in this issue of PUBLIX OPINION, reprinted from Para- 
thus pay for themselves, as well as advertise a future show. See how Mr. Lipton 
handles. Note carefully the newspaper ad on the left and the front-and-back of 


The trailers ARE entertaining! 


He even advertised his talking trailers as units of entertainment and the. patrons agreed! 


§) Richard Dix Py 
Roobie Pitcher in rd 
‘all Romance 


Oct. 13 


First All-Tolke 
Ae sat ety rnd Film 
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Mr. Lipton took 
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GIVES DETAILS 


OF ENTIRE 
PLAN 


—_——— 


Following up the letter writ- 


ten by Mr. Sam Katz, and pub-| 


lished in the last issue of Pub- 
lix Opinion, which explained the 
purpose of the new Famous 
Music Publishing Company, of 
which Paramount-Publix is part 
owner, comes another letter from 
I. M. Halperin, who has been 
designated to take charge of the 
new ‘activity. 

Mr. Halperin, amplifying the 
message from Mr. Katz, goes 
into detailed explanation of the 
co-operation required from each 
theatre. 

His letter follows: 

You have no doubt received Mr. 


RIN EX 


Seeuwucw 


Picture 
| Theme Song 
My Varsity Girl, Pll Cling 
to ¥ Varsity 
Buy, Buy for Baby—She’s 
One Sweet: Show Girl, .Show Girl 
Blossoms : 
Bitter Sweet 
Sally’s Coming Home. ..High Hat 
When Eyes of Brown Kiss ‘ 
Eyes of Blue 


SSeseeeeaacsesece 


Blossoms 


publicity and tie-up of the theme song 
need not he sold in theatre lobbies. 


Out of the Dawn—I'm 
Just Wild about a Base. ‘ 
| ball Game Warming Up 


Rosemary — Little Irish 
i 


7 
Beggars of Life 


Just Beeause It’s You....The Whip 
Just Another Night Goodbye Kiss 


,_ SSS SRS RS SMS Ree eee eae eae anaes eee ee eae aaeeeseete 


ea 


| 


GET THESE SONGS! 


Production 


The following were not published by Famous Musie Co., but tie-ups should 
be made with music dealers and the music plugged to gain advantage of the 


music published by the Famous Music Co. ; : 


Abie’s Irish Rose © 
Wedding March 
Cees ant ee Sony ees Loves of an Actress 
My Heart Belongs to You Sawdust Paradise 
Beggars of Life 


= wd 
EXT rrr irri it 
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or 


- Producer Publisher 


Paramount Famous 
First. Nat. 
Publix 


Blues Publix 
_ Publix ; 


Famous — 
- Famous 

Famous 

Famous © 


First Nat. Famous 


with the picture. Copies of this music 
The warehouse carries supplies only of 


Donaldson, Doug- 
las & Gumble 


Sam Fox 


Paramount 
Paramount 


Paramqunt Sam Fox 
Paramount Sam Fox 
Paramount Shapiro Bernstein _ 
Paramount Feist 


Paramount Waterson, Berlin 
& Snyder | 


Robbins 


Donaldson, Doug- 
las & Gumble 


First Nat. 
First Nat, 
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<atz’ letter regarding the new|minated pack up all unsold sheet | added interest in the short reels. 
srl we have siogted of placing | music in good condition and re-|Of course, when using a theme 


the sheet music and records of 


turn it to the warehouse. You 


song from one of the pictures you 


theme songs of our synchronous} Will be charged for the balance/are to play you can include in 


pictures on sale in our theatres. 


and, of course, any mutilated 


your announcement that the par-| 


Below are detailed instructions, | copies that you might turn in to/ticular song is the théme song of 


which Mr. Katz referred to. Please | the warehouse. (Information as to|such and such a picture. 


When 


read them very carefully as each|the handling of unsold records|the trailers advertising the com- 


item is very important to the suc- 
cessful sale of our music and get- 
ting the full benefit of the theme 
songs in returns at the box of- 
fice. : 

What Theatres are to Sell Music 


—All theatres whether synchroa-| 


ous equipment has been installed 
in them ar not, are to sell the 
sheet music and records of the 
theme songs. All theatres playing 
the Publix units: are to sell the 
hit songs of these units. Those 
theatres having stage bands or 
other forms of entertainment 
which may feature one of the hit 
songs m the Publix units may 
sell this music also. Sales will be 


made before and during the run | 
of the feature picture or Publix; 


unit. 


Ordering Sheet Music and Rec- , 


ords—Orders for sheet music and | done in two ways—in the first | 


records will be handled through 
our Accessory Department at the 
regular warehouses in Atlanta, 
Dallas and Boston. The Boston 
warehouse in addition to servicing 
the New England territory, will 
service the Metropolitan in Bos- 
ton, the Olympia, New Haven and 
all theatres in Buffalo and New 
York State. The New York City 
theatres will be serviced through 
the Home Office. Orders will be 
made on Advertising Accessory 
Order Form D-503. A separate 

blank should be used for 

music and records; these 

i not be ordered on the same 

with regular advertising ac- 

2s. In the column headed 
of this form, put the title 


f the sheet music or records and | 


ount that you want. Man- 

should determine on first 

s the number that they feel 

an sell. Orders for the sheet 

and records should be 

placed several weeks in advance 

of the booking, since it will be 

pecessary to have these on hand 

to start publicizing and exploiting 

the musie and also to supply the 
demand thus created. 

When to Place on Sale—Sheet 
music and records should be 
placed on sale immediately that 
the exploitation and publicizing of 
the music begins and this should 
not be less than one week, and 
preferably two weeks in advance 
of the showing. 

Sales Price—The sheet music 
will be sold to you on a consign- 
mrent basis. 


It is to be retailed to the public | 


at 35¢ per copy. This price is 


not to be changed under any cir-| 


cumstances. (The cost and sales 
price of the records will be sent 
to you at a later date.) 


| will be sent to you later.) 

| Accounting of Monies Taken in 
|;on Music Sales—The Accounting 
|; Department has drawn up a form 
| which will be sent you to account 
for all monies taken in on the sale 
|of the sheet musie and records. 
Placing on Sale in Theatre — 
| Pick out some conspicuous place 
}in the ‘theatre in which to sell 
your music. Have some neat cards 
| with the theme songs on them and 
-ealling attention to the public that 
| these are for sala. Where possible 
ushers in directing patrons to exits 
(can add some phrase ‘such as 
i“Sheet music and records of 
; theme song on sale at north end 
|of lobby” to direct patrons to the 
Mention the fact 
| that the music is on sale in your 
| programs. 

Plugging Music — This can be 


| place of sale. 


f 
| 


place by using the music in your 
| programs. Insertion in the pro- 
|grams can be 
‘theme songs as organ solos in ad- 
| vance of the showing; as orchestra 
|numbers in the pit or band num- 
| bers on the stage; or by instru- 
| mental specialties by some man or 
|men in the pit. You will receive 
|organ slide numbers and special 
| orchestrations from the Home Of- 
fice. If you do not get it in time 
| write for it and it will be mailed 
|to you immediately. Piano copies 
|of the theme songs will be mailed 
|immediately-after they come off 
}the press. The theme music may 
|be used.in the program also as 
jan organ concert before the show 
in the morning, or aS a concert 
| with non-synchronous equipment 
with the record of the theme num- 
ber, and possibly hit songs of Pub- 
lix units given in a medley. Short 


ing attractions are run the theme 
sgngs to the pictures announced 
| Should by all means be used to 
j}accompany the trailer. This may 
|be done with organ, orchestra or 
nonsynchronous equipment. Dur- 
ing the run of the feature you 
can place before the start of the 


picture a leader stating that the} 


theme .song which they hear 
throughout the picture is such and 
such a number.) -_ a aa 
| You can plug and popularize 
the theme music outside of the 
program by 
speaker on the walk, having dance 
orchestras in town use the music 
and of course announce that it 
is the theme song of such and 
such a picture when they play it. 
If there is a local radio broad- 
casting station in the town a tie- 
|up will be very highly desirable 
|If it is possible to broadcast in 
the theatre you can have your 
organist play all theme music of 


made by using| pictures that are coming, or that 


you are playing currently, and 
also the hit songs of Publix units. 


ways to have them tied-in defin- 
itely with the picture and your 
play date, if possible. The radio 
will ro doubt be one of your most 
valuable aids-and you should do 
everything possible to arrange a 
tie-up with your local station to 
have them plug your numbers. 
Scoring Silent Pictures — In 
scoring silent pictures all houses 
whether wired or not should in- 
corporate in the scores as much 
as possible the hit songs of the 
Publix units. Piano copies of 
these songs will be mailed to all 
houses and they may be used for 
features or short subjects and 
should be popularized in the man- 


|subjects may be cued featuring | ner suggested above, with leaders 


| the theme songs. 
iby the organ, orchestra or non- 
synehronous equipment. With the 
;nohn-synchronous equipment, - of 
|eourse it will be necessary to se- 
cure, if you have not already on 
hand, the records of the particular 
numbers. However with short 
subjects five or six minutes in 
length it is necessary to have two 
or at least three numbers and 
these may be handled very easily 
on the non-synehronous machine. 
Where theme songs or song are 
used with the short subject there 
should be an announcement im- 
mediately after the title such as 
“you are seeing this to the ac- 
companiment of—’’ and give the 
name of the song or songs you 
are featuring. This method was 
used for many years by the Bala- 
ban & Katz Deluxe houses in Chi- 


a 


This may be|and trailers as much as possible. 
done whether the reel be played | 


Houses Not Wired—Houses not 
wired should use the theme songs 
in scores with organ, orchestra or 
non-synehronous equipment. 
Where'the organist makes use of 
the thematic cue sheet furnished 
by the exchange, our own theme 
song should be substituted wher- 
ever the theme is called for in the 
cue sheet. Where non-synchronous 
cue sheets are used the records 
with theme songs on it should be 
substituted for the record called 
for on the cue sheet, if it does not 
correspond with the theme song 
used with the picture. All houses 
not wired should plug and pub- 
licize and popularize the music in 
the same mariner as the houses 
with synchronous equipment. 

Advertising Theme Song — 
Wherever and whenever the pic- 
ture is announced as a coming at- 


See Se we ee ee ee we ee eee ee ee a ee ee ee ee eee eee eee eee ee ee Sees eeeee 


means of a loud 


In having songs announced try al-} 


CRAWFORD PUTS 
OVER THEME 
SONG 


Jesse Crawford, Publix solo or | 
ganist at the N. Y. Paramount, | 
used the following in his organ 
number the week before the show- 
ing of the picture ‘‘Varsity.”’ 

Crawford had some slides made 
up using stills from the picture. 
The last slide was taken directly 
off the film and at the right time 
the slide faded into the film — 
coming to life showing Charles 
Rogers and Mary Brian in the 


Halperi 


I, M. Halperin, 0 
fice, in charge of t 
tribution, has — 
with the Victor Con 
recording of all th 


ifore the actual § 
|the picture begin 


The Victor Com 
recording the numb 
are even published 


very sweet love episode that took |. 


place in the automobile in front 
of the dance hall; He took speoial 
care to pick the sections of the 
film that would fit perfectly with 
the lyrics of the song — that is 
showing them in clinging poses 
to fit the lyrics ‘My Varsity Girl 
I'll Cling to You.”’ As an added 
punch he arranged to have a sing- 
er in the wings singing the chorus 
of the number. It went over in 


Returns—After the run is ter-|cago and was found to create|®'eat fashion and was a marvel- 


ous plug for the picture. 


Pincus Does It! 


Manager of ‘Houston, “Met” 
works fast and cashes in on idea! 


We have been taking full ad- 
vantage of theme songs and rec- 
ords of our synchronized pictures, 
capitalizing on “Ramona” and 
“Lilac Time’’ to such an extent, 
that we not only received a great 
amount of publicity, but the mer- 
chant who handled the records | 
and sheet music also cashed in on | 


| the above through his cooperation 


with the theatre. We have been | 
very successful in getting the) 
music ‘stores to buy cooperative | 
advertising on the theme songs of 
our pictures. ; y 
We get behind the theme songs 
usually by having the organist use . 
the number two weeks in advance 
of the showing of the picture, and | 
one week before have the stage. 
band use it by making up a sym- 
phonic arrangement, featuring the 
various members of the orchestra. 
The only difficulty we have, in 
the majority of cases, is in getting 
the records here before or during 
the showing of the picture. ; 
You can rely upon our cooper-. 
OR en ; 
Kindest regards. _ | 
Se Very truly yours, ; 
(Signed) Charles E. Pincus — 
Note—The difficulty mentioned | 
in the last paragraph will soon be 
overcome by the arrangement 
with the Victor Company to have | 
local dealers ship samples to the! 
theatres before play dates. ; 
$ 
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traction, the theme song should be | 
tied-in with it and mentioned, This | 
should be done in the newspaper 


ads before and during the run, 


in the posters in the lobby, in the | 
window cards, in your programs, | 
dodgers and in any tie-ups that | 
you may arrange in exploiting the | 
picture. Trailers and leaders of | 
the film should be used as men-| 
tioned above. Excellent tie-ups 
may be arranged with local music 
stores and other stores when the 
title of the theme song suggests 
it. As for example, the*hit songs 
of the unit “Blossoms” is called 
“Blossoms that Bloom in the! 
Moonlight” ——here is a possible 
tie-up with a florist. The hit song 
of the unit High Hat is called 
“Sally’s Coming Home’’ and the | 
cover page of the sheet music 
shows a girl sitting on some lug- 
gage-— here is a possible tie-up 
with a store selling trunks and 
travelling bags. The theme song 
of ‘Varsity’ entitled “My Var- 
sity Girl I'll Cling to You” is a|/ 
possible tie-up with stores hand- 
ling High School and College sup-| 


(Continued on page 7) 


have never before r 
ers until they have 
vlseics: oe 
Because of this arr 
theatres will.be enable 
records in advance 0 
so that they can stat 
the film and music 
dates. 


“We should recogn 
cession on the part © 
Company to make | 
so far in advance for u 
effort should be made t 
music as much as pe 
Mr. Halperin. “If ¥ 
our share the Victor | 


sold records. 


“Arrangements have 
also to have the local 
bers ship sample Vi 
to the various theatr 
play-dates. This mean 
fore your complete order 
you will receive one or t 
ords which you can use f 
own purposes with a ” 
your lobby, or on you 
chronous equipment, to 
the music of the the 
your coming attraction 


If your sample recor 
arrive at the time you wall 
write to your warehouse 
copy to Mr. Halperin at t 
office, stating that you” 
receive your , records | 
the date that you ne 


HOW MR. C 
GOT BACK 

Jesse L. Clark, Florid 
Manager, got behind 
theme-song tieup idea, 1 
all his managers an offe 
sonally assist im th 
getting started. . 

As a further plug 
Mr. Clark is watching al 
ings and sending a per: 


to all his managers | 
ture that is a tie-u 


/mount and First Nat 


synchronized by Pul 
partment which ha’ 
in them, As a Sta 
has sent a letter t 


lagers playing V. 


behind it, 


WINDOW 

Manager Howa 
three excellent window 
each one a thing of beat 


vertise Colleen” 


Time" playing at 


All theat 
piano copies 
published — by 
Music Compan 


PUBLIX OPINION, WwW EEK OF OCTOBER 27ru, 1928 


Got Their Teeth 
Into This Show 


The highlights of the campaign 
to exploit the showing of the talk- 
6 “Reporter's Manual’ by Johnjing feature, “WOMEN THEY 

Palmer Gavit, published by the} TALK ABOUT” at the Kirby The- 
author. atre, Houston, was the wholesale 


7. “Getting the News” by William : : 
go yet) published by Har-| afrangement of 20 window dis- 


Mr. B. H. Serkowich, 
EDITOR, “Publix Opinion.” 
Dear Mr. Serkowich: 

I have requests from several of : Gi See 
2 _|the managers in the field for a court-Brace. f plays in prominently locate rug 
In order that your theatre may mierkaadl 5 of books that could be | &. “The Newspaper Worker” by] stores. These window displays 


FIRST THEME 
SONG RECORDS! 


The first theme song num- 
bers to be recorded by Vic- 
tor Talking Machine Co. un- 
der its new arrangement 
with the Famous Music 
Corp., have just come out. 

Two records have been 
made: “She's Qne Sweet 
Show Girl’’"—No. 21748 A 
and “Buy, Buy for Baby’’- 
No, 21743 B, theme songs 
of First National ‘Show 
Girl’ synchronized by Pub- 
lix and played by Ben Pol- 
lack and the Park Central 
Orchestra. The second is 
“My Varsity Girl’ — No. 
21744A, theme song from 
Varsity, and “Blossoms That 
Bloom In the Moonlight” 
21744 B, from tke Unit 
show “‘Blossom,’’ played by 
Nat Shilkret and the Victoi 
Recording orchestra 


All managers are re- 
quested to take note of thes 
two records and to order 
them by number wheneve? 
possible. 


ve some appropriate “AR-| read within a reasonable amount ieccdeenee pica were arranged by the representa- 
ICE DAY” feature, we! of time.. The list given in “PUB-; 9. “What is News” by Gerald W. tive of Kolynos Dental Cream. 
| 
LIX OPINION” a short time ago | Johnson, -published by Knopf. | Manager Collins supplied the Ko- 
re ‘forwarding you sie oom copy 10. “Graded Exercises in News] }]ynos representative with beaver 
' |is confusing to men who are not | wriinete Gearee C. Bastian.) pre f . 
of th ular song “MEM- ei 5 | board art l rying the fol 
‘Ue pep ajc familiar with these books. Would | published by McMillan. oard art panels, carrying the fol- 
ORIES OF FRANCE. you recommend a selection of | + peer ee ee cleee, in Phos lowing copy. — ri : 
_ We have arranged with the| these books, possibly one on each | las Wood Miller. published by| | OMEN THEY TALK ABOUT 
publisher s of this number, | subject, for advice to inquiring | e Heath. eS <a anneal? Seeee ee the wore’ 
2 “managers? 12. “Text, Ts a Style y| : } y 
(W aterson, 3erlin & Snyder ) to Harry Marx. Geores G. Ives, published by} Cream. See the talking feature 
forward you some time next Pia.” set SUES em ee ee ses wine” by| WOMEN THEY TALK ABOUT at| 
ides therefor. Joseph P. Kennedy. “| the Kirby Theatre, September 18.”’ 
week, a set of s The following short list is sug- 
|} 14. ‘Perrance Ramsaye’s “A .Thous- Stills furnished by th exchange 
There will be an appropriate in- | gested ‘by Serkowich, in addition | and Nights.” Ss by hang 
troductory slide to this feature, | t0 cover-to-cover reading of PUB-| 15. “Theatre Management” by Har- also played a part in these window 
», & < . ys. 
LIX OPINION, VARIETY, EX old B. Franklin | displays 
stating that this is “your thea- HIBITORS HERALD, and other 16. a T. Barnum’s “2 Volume} 
ti Story.” diirihtaesnstees 
tre’s” tribute to the hoys who} trade papers, and local dailies: | 17, “The Aavertising Hand Book”| 
d in the war to by S. Roland Hall. xY OPENS 
fought a and die 1. “News Writing” by L. A. Gickh, 18. “Last Minute News Book” on! BAILEY OPENS 
d war.’ 2 published by Allyn-Bacon. re Management, by Jack | The Bailey Theatre, Buffalo,) 
. 2. _“A Course in Journalistic Writ- arry. opened rday > rz 4 
The publishers have effected ing" by Grant Milnor Hyde,!| 19. “How to Write Advertising” by = satu day, Septembe 9th ; 
tie-up with practically every published by Appleton. H. A. Barton. Policy is split week of four and 
Leg Post in. the 8. “Ethies of Journalism” by Nel-| 20. “Writing An Advertisement” by three days, exclusively sound pic-| 
.merican egion te ee aon oun Crawford, published = 2. malead Hall. e tures. This will be under the di- 
: of the fact tha xy Knopf, 21. “The Language of Advertising” | yp rvisi a rs 
untry, in view 4. “Public Opinion” by Walter by Opdycke J. B. ; ere Sb pervision of Mri V. H. Me 
bie writers - of this song have Lippman, published by MHar-| 22. “Advertising Campaign” by Faul, who will later advise name 
reed to donate a portion of court-Brace. Barton .& Lichtenberg. °* of House Manager. 
ce oO 1 5. “Freedom of the Press” by/ 23. “Psychology of Selling Adver- 
£ royalties to the American fee eee Dawson, pub- y nein by genie Sirans. ‘ 
bees ished by Columbia University . “Cireulation Problem’ In Com- 
ion. In addition, 58 pub-| Press. ing Newspapers” by T. M. Ball.|| WHERE COIN AND CREDIT GOES 
are arranging or .ap- : peut ; 


"propriate: publicity to be featured 
in music stores, ete. We believe 
_ that this feature if properly pub- 

licized is worth a good deal to 
‘the box office in addition to be- 
a a most appropriate patriotic 
gesture on the part of your thea- 


Mr. D. J. Chatkin 

Publix Theatres Corporation 
New York City 

Dear Mr. Chatkin:— 


a 


€. 
Tf the slides do not reach you 


Sen 


in view of the fact that Mr. 


at this point. 


c. Mr. George Walsh 
Mr. Henry Hof 
Mr. Henry Hartung 


music report blank, which 
mailed to the undersigned 
every run. It is very im- 
nt that this report be made 

Please do so as fully and 
letely as possible and mail it 


Mr. J. J. Fitzgibbons, 
60.Scollay Square, 
Boston, Mass. 

Dear Mr. Fitzgibbons:— 


ied to this letter is a Hst 
-of, the songs which the Famous 
we Co., has published. It gives 
you th Atigme song, the ese 


Kindest regards. 


ou will find it aivisable 
‘a record similar to this 
; dy so that you can refer 

quickly to any song or songs 
ou may want. Keep a file 
ongs sent you. Lists of 


in PUBLIX OPINION. 

| will notice several songs 
‘st National pictures. Our 
,ramount Publix Music Depart- 


‘he Famous Music Co., is your Most of them have used it in their newspaper ads heretofore, 
pany, and its success will but Mr. Katz, ever mindful of the close bond of union between 
pend on the cooperation you Paramount and Publix, wants it featured even more extensively 


_ publishes, with the pictures, are 
rtain to benefit you at the box 


e use of them. All that we 3 . companied by his family and in- 
you do that and that Major Operation -jtends to stay in Baltimore for 
ything that the Home| one 
for you to write and Hoxey C. Farley, city manager On account of his recent illness, 
everything possible | of the Empire-Strand-Plaza Thea-| local physicians have advised him 
to give you what|tres, Montgomery, Ala., has left| that a rest from his duties might 
. for Baltimore to- undergo a seri-| aid his recovery. 


THE START 


I am sorry to have to call to your attention the fact that 
in allocating the prizes for the “Coming Thru Drive,” 
that in the prize for Best Improvement awarded to the 
Stratford Theatre, Poughkeepsie we failed to mention 
that Mr. Hof, who had been managing that house when 
the drive started, was there until the first week in June, 
and that for two months of the Drive the theatre was 
under the management of Mr. Hof and it is only fair that 
Mr. Hof get some credit for the showing of the house 
Hartung, who at that time 
was new in the Company, was more or less guided by 
Mr. Hof’s advice through the last five weeks of the drive. 
This is a rather hard proposition to solve and I am going 
to suggest to Mr. Hartung that he share the prize money 
with Mr. Hof and in turn we give Mr. Hot - proper 
recognition through the Publix Opinion so that all con- 
cerned will'be acquainted with the conditions that existed 


Yours very truly, 


J. J, Fitzgibbons 


THE FINISH! 


October 11, 192 


Have your letter of October 10th with reference to the 
prize being divided between Messrs. Hartung and Hof, 
and I quite agree with your decision in this matter. Shall 
certainly see that this is published in Publix Opinion. 


Very truly yours, 


Dawid J. Chatkin. 


MR. MICKEY FINN—ADVENTURE NO 947 


When the commotion subsided, and Mickey Finn picked 
himself up off the floor, after being thrown out of the office 
of the editor of Publix Opinion, someone asked what it was 


nt has synchronized quite a few ae 5 all about. 
es for First National and is Clara Bow is “The Fleet’s In!” garnered $84,000 at the Para- 5 : ; 
Be the sopes used in the mount Theatre, New York, last week. That is a very wonderful “Mickey wrote another ‘open letter to Mr. Katz and Mr. 
8¢ “These are also to be plug- figure, being only exceeded by three or four pictures in the Dembow and he wanted it printed,” was the answer. 
ged just the same as theme songs history of the house, No other attraction figured in the draw “What was in the letter?” questioned the questioner. 


used in Paramount pictures. They as the new stage band leader is at present unknown to Broad- “Mickey proposed that Mr. Katz issue an order dis- 


should also be used when cuein wayites. : : : 
short subjects, the same as he Note the new banner “Home of Paramount Pictures.” All ~ charging any employee found guilty of reading, or having 
gs used with Paramount pic- Publix Theatres have been instructed by President Sam Katz read the “Life of Napoleon,” answered the answerer. 


or Publix unit production. to feature this slogan prominently in all of their advertising. “Well, what was his idea?” questioned the questioner. 
“His idea was that either further reading of ‘Napoleon’ 
ought to be suppressed in the organization, or else the readers 
ive Me SeMOME wonce which ft and prominently. ought to wear ‘Napoleon-badges’ because they’re now so 
numerous that they practice Napoleon-ing on each other, like 
the bootleggers in Chicago. Mickey wanted ’em:abate 
office if you make the sreatest pos-|}]¥. C, Farley To Undergo/| US °peration there. He was ac- Sieance,” patiently Slegered the shiwerae oo 
“So what?” whatted the whatter. 
several weeks. “So, what! The Editor had just finished reading it him- 
self, and was just beginning to enjoy the first ecstasy-spasms 
of the Napoleonic complex, himself!” 


YOU HAVE THE 
MERCHANDISE! 
SELL IT !! 


Publix Theatres Corporation, Paramount Building, New York, Week of October 27th, 1928. 


Dub 


ne ene 
Ne 


Vol. Il 


A 


“The surest way of bettering yourself is to better the. organization with which you are affiliated. Its | 


are yours, too. —SAM KATZ, president, Publix Theatres Corp. 


~ WARNING! : 


IT’S A PROMISE! 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


a Mr. Ben Serkowich, Editor, 
iy PUBLIX OPLNION, 


44 Publix & Opinion : Publix Theatres Corporation, - Publications issued by the various eS 
Ne Soha t hency heh mel recently appeared under the title of “Publix 
ot Published by and for the Press Representatives and Managers of New ‘ity. other designation that makes use of the r 
. PUBLIX THEATRES CORPORATION Dear Ben: ae on Orders promptly were sont out to remove the ’ 
| ae SAM KATZ, President As Me, Peer Oe lix.” is 
2 that we make more frequent use y h rey 
A. M. Borsrorp, Dr. Advertising BENJ. H. SerKow1cn, Editor of PUBLIX OPINION, Mr. Mr. Katz has given permiusston for only ON m pl 
Contents Strictly Confidential. Coats, manager of the Saenger tion to be designated as the PUBLIX spokesman, an 
oo foes. Sr gate patios lix Opinion” is the one. All other publi s she 
‘és 3 / letter. Mr. Pde! is in active designated by the name of the theatre or city they re] 
CUT THRO AT COMPETI / | ION charge of the theatre and he The reason Publix name should not be part of 
ee bic aes should be obvious to all. * First, Mr. Katz is correct in 
Joe Weil, Director of Advertising and Publicity for the Uni- fis own. ing proper supervision over topics discussed under 
4 versal Chain of Theatres issues‘a weekly mimeographed bulletin I want you to know that we lix circuit authority. Second, such publication 
/ for the information and guidance of showmen in Universal em-| read, enjoy, and profit by PUB- dangerously misleading, and open the way for the | . 
ai ploy. In the current issue of the Universal bulletin, Mr. Weil a3 esc pins saci gheit ment of possible pernicious evils from outside the 
i discusses “Cut-throat Competition,” in a most illuminating manner. Prvssceoese' * or local organization. : ; 
Publix Opinion believes that Mr. Weil’s thoughts will be echoed Maurice F. Barr. In connection with these publications, it might | 
by everyone in Publix. for those not previously experienced in the art of 7 
The following is his article: 5 RIALTO THEATRE NOW || ** gio tnt they fully realize they are “handling ] 
“Competition must exist in business. You should use your) ISSUES PUBLICATION zat. Cyan nie is. 
best endeavor to make the best of it. Cut-throat competition pm ah a —— beng Saya cag aoe i 
will rarely get you anywhere. Friendly competition will make cg ten hurriedly, with be , often 
life more pleasant for you and at the same time relieve 90% coat Poem Bans Han A ag ~ tion.in vicious distortion. Thus, these theatre 
of the hazards and 100% of the pitfalls of the neck-slicing art.| Broadway is now issuing a semi- should adopt the gt wired 
“1 do not mean by this that your competitor should know prsapyss Be grag conser ge we pe yest ee: , Should vad and dhaeal 
: ¥ . ~ on, under the sponsorship of the i ; itics, igi dise 
your secrets or all your business plans; but I do believe that Rivoli’ Service Club, PUBLIX of union a Bo igion, fhe: 
you should do nothing in the running of your theatre to hurt| OPINION takes pleasure in sa- newspaper men . 
your competition just for “spite” and to show them “where to / luting its newest inky contempor- The publication 
; get off at.” : ary, a wishes it a long and tre di ion only, for if they fall into unfriendly 
“You should foster a spirit of co-operation with other psec op they could easily become ammunition for the opposit 
: et : : ; ’ [he publication is lively, in- else aleck . “ or 
theatres in your city to put the motion picture business on a] structive and inspirational, and a|| ~ some smart-alec 6s, pcos 
higher scale in the minds of the public. You should co-operate | credit in every way to everyone tive comment on Publix zeal, : 
with your competition in all public-spirited movements. You|conneeted with the Rialto The- a wise-crack. This is particularly true in New Yor 
should confer with your competition when you find that your |#*Te- | where the nifty wise-crack, destructive or not, 1s” 
efforts to take business from one another are not bringing real | ayoqquny , | even as a biblical proverb. ~ one 
results at the box office but are actually shooting your expenses |= 
skyward through your attempts to outdo each other in news- = MICKEY FINN : 
paper and other advertising. . : é ade = 
“There is a sensible limit to advertising campaigns. You rr a0 pees 
do not have to take half page ads on every picture you run./= ry ges Finp, that pavente - cm oD. 
: : : ; / ‘ = physic pest of the “PUBLIX ’ 
Sometimes a little, single-column ad, nicely gotten up, will have |= OPINION” editorial sanctum Tit 
all the kick necessary to pull the business. Your competition|2 has discovered a book of bee 
may then come out with a two column ad to beat yours. You oe proverbs. rrvesag 
will raise it the next day by shooting a four column ad. If Z ro phan ap Posen - in 
this method of doing business keeps up, the two of you will|= 


or in some trade-magazine, | DE LUXE MANAGERS AND PUBLIC 

= ause that’s a e ever ‘ : A er ; 

Also, since all of Mickey's E. T. Leaper 

bosses are press-agents, past Geo. Laby 
Lazar 


eventually be throwing thousands of dollars away every year in 
wasted space brought on by cut-throat advertising methods. 
Your full page ad will then carry no more weight than your 


: little one-column ad used to, because your competition has a or present, he has a sym- Louis Vernon Gray 
full page ad also and, all things being equal, the importance of |= pathetic leaning towards Vincent McFaul C. B. Taylor 
your “smash” advertising becomes less and less as the people|@° them, to the extent of s Ud. Smith Frank Cassidy 

i ot ticed ee four-bit “‘touch”’ each week | J. C. MeCurdy Home Office 
i & oe BNR: = from each one. So this week | John Carr 
Vane ‘In a case like this, it is always well to get together with|= la Miguel comes forth Arthur Baker Jack Shelley 
nd blushingly laid i 4 Nate Lieest WwW 
: ; ne) i . «3 a ngly laid on Ye ‘asson 
the theatres in the city agree to cut down their advertising there|= t4;, geak with the informa- Feeneet G Fin 


is no loss whatever in this co-operative plan except for the 
newspapers. There is a great gain, however, for both you and 
your competition in the fact that you save and will continue 
to save money every day in advertising space that you were 


tion that he wrote it him- md Jones 

self. | Wm. O’Hare — Robt. 
: | C. M. Pincus 

(1) “No man loves the | Sidney Dannenberg 


formerly wasting. 
“A little more co-operation in this business—a little more |= 
friendliness and a little more horse sense well applied will cut |= 


expenses considerably and boost our bank balances in propor- Se ae kaos ues ere y | Opens ta Pene nary, 
tion. Think it over !— ists who had their pay ) ae 
shel raised because a hard- t Geo: Trendle | 
“Nothing is easier than fault-finding; no talent, no|= Sica eee tate bon: | Sbyr08 Skouras 
self-denial, no brains, no character are required to set|=  omiee heat.” Ma —_ G 
: urice F. Barr Gregory 
(2) “Being Gus Bysell = Ed O 


| 
; 


up in the grumbling business.” 


5 
e 
: 


Fi 


. “Are you working for $$$ per week or opportunity.” 


” 


Balaban 
Ye Bd serves notice now, | H. P. Kingsmore Junior 


: 


that Mickey will be lathered, 
with a psalm club, if it is 
discovered that he swiped 
these lines. 


your competition and talk things over in a friendly way. If all}= with this contribution, slyly | H. B. Watts 
“Many an open mind is empty.” 


“A man who serves well deserves well.” 


=I} 


